BRAND FEATURES

THE NEED OF BAYNBING GREECE

by Andreas Markessinis

Do we need to brand Greece? Yes, we do. In today’s globalized world where national identity lases step, a
country willing to compete must have a brand. This brand should communicate to the world audience
Greece’s characteristic values that make up her essence. The louder and clearer this message is broadcasted,
the better Greece will emerge among the nations.

In this abstract, what | intend is to sketch the development of a brand for Greece. My intention is not to
develop a brand for our country, but to ignite a debate on the issue.

| believe that a branding process for Greece is necessary; it should improve our damaged image abroad, it
should market Greece to the world as a distinct unit, and it should boost our National self-esteem as well.
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A{a the Athens 2004 (Hympics come closer, more and of Greece to their perception ﬂr_ the count ":'"'_ But, rest
aggure, they would not, all of a sudden, forget the
negative look they had before. In fact, most people will
end up having a dual image of the country: that of an
imert, backward and conservative country, at the same
time that one of a thriving and modern nation.
This perception 1s incoherent, and thersfore blurry
and confusing, Certainly not the best image for
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That's why Greecs
must be branded. A g9
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more [oeus will be brought to Greece. Hopefully the
Crames will be a great suceess, and may at last put an
end to the negative reviews Athens and Greece as a
whaole have undergone in the preparation years. Delays,
increases of budgets, unfinished projects and several
fatalities have been widely reported when referring to
the 2004 Games" organisation.

However unfair they may be, these critics have hurt
Greeee's pride and have severcly harmed the country's
image abroad. They have alzo questioned Greece's
reputation as a seriouz and modern European country.

—*-
Even if the Games are successful, the reputation of
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The image Greece had abroad before earning the -3
Olympics in 1997 was not too good either, which still
woraens things. In the European Union context,
Cireece 18 known for being a backward country.
Itz citizens are told to be nationalistie,
xenophobie and hysteric, while the
country is said to be entangled in
an archaic clientelizm, an
inoperative State and a
eritical lack of basic
infrastructures.
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_No, we don’t have a brand

_A Troubled Background




_A New Vision

_Purpose of The Brand
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